
 
 
 
 

iid insight e-newsletter                                                                                                                                                            page 1  
www.iidprofessions.com 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

Monthly e-newsletter from The South African Institute of the Interior Design Professions (IID) designed to give 

Members insight as to the developments taking place within the Institute, our Members and the Industry.  

    

    iid insight 
Volume 13                                                                                                             September 2008   

 

 

���������	
����

�

 

Copyright law is often misunderstood making copyright 
infringement and theft a real problem for today’s designers 

With reference to the above, the IID arranged for 

Members to attend a workshop, organized by the SA 

Communication Design Council (THINK) and sponsored 

by Adobe, to inform �creatives� about their intellectual 

property (IP) rights. Workshops were held at the end of 

August in Johannesburg, Durban and Cape Town. 

Speakers included Quentin Boshoff, a partner at law firm 

Bowman Gilfillan, Glenda Venn, Chair of Think, well 

known designer Garth Walker and Alastair de Wet, 

Adobe�s Regional Anti-piracy Manager. It was interesting 

to note how unaware designers across the different 

disciplines are as to their rights when it comes to the 

work they produce. Feedback from the audience 

revealed that a concerted effort is required by designers 

if they are going to be able to understand and apply 

protection of their IP.                                      Cont on page 2 

 

London's Largest Living Room saw the courtyard 

at Somerset House transformed into a lounge complete with 
a full suite of outsize furniture. The exhibition was a joint 
project from Design for London and the London Festival of 
Architecture and offered an opportunity to see plywood cut-
out street furniture designed by Studio Weave with a pattern 
by Eley Kishimoto � 
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�
 Law of Copyright 

�
 Giving it all Away 

� Exciting Marketing Opportunity  
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Law of Copyright 
COPYRIGHT ACT No. 98 OF 1978 (AS AMENDED) 
 

What is Copyright Law?


- A form of Intellectual Property aimed at preventing 

unauthorised persons from using or copying certain 

types of works. 

- Copyright subsists automatically. 

- No formal steps, such as registration, are required 

to be taken in order to obtain copyright in a work. 

(Exception: cinematograph films). 

Works Eligible for Copyright



- Not all work is automatically protected. According to 

the Copyright Act of 1978 the types of work that are 

eligible are literary, musical, dramatic, pictorial, 

graphic, sculptural, architectural, choreographic and 

audiovisual works as well as sound recordings, 

motion pictures and pantomimes.  

- Interior design falls under artistic work. It protects 

the embodiment of the idea and is the work itself 

and not the artistic value that is covered.  

Requirements


A particular work must meet certain requirements in 

order to enjoy copyright: 

Originality - time & effort gone into creation of the work 

Material Form - must be in writing 

Qualified Person - SA citizen, permanent resident, 

company / corporation 

Publication - must be in a material form that you can 

give out 

Term of Copyright


Copyright has a definite life span and is protected 

under the Copyright Act. For literary & artistic work 

these rights continue, in most cases, for the life of the 

author and a period of 50 years after his or her death. 

How to Protect your IP


Important rights include the right "to produce or 

reproduce the work or any substantial part thereof in 

any material form whatever."  

 
- Ensure that all copyrighted work is accompanied 

by the copyright symbol © or the full word 
"copyright."  

- In addition to the copyright symbol, copyright 

information also includes the date the work was 

first published and the individual who owns 

the copyright. A common copyright notice is 

written: ' 2008 Jane Doe. 

 

This clearly notifies the public that the work is 

protected by a copyright, it identifies the person who 

owns the copyright and the year the work was first 

published is clearly illustrated.  

If they Client Pays do they Own the Work?


Under copyright law, there’s a concept called "work-

for-hire," which grants the employer - the one who 

pays for the work - all rights associated with it. 

Otherwise, copyright ownership of creative work 

generally remains with the person who actually 

executed the work. Therefore although the client paid 

for the work, they do not own it.                            

                                                                 Cont on page 3 
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Cont from page 1  

This linked to another interesting focus of the workshop which was how clients viewed the intellectual 

property created by designers. Glenda Venn, Think�s Chairperson emphasised how the environment of free 

pitching created a lack of respect for creative work, both on the part of the designer and of the client. �When 

creatives give away their ideas for free, they place little value on the work they produce� maintained Venn. 

Research findings from two recent local investigations into design, namely the Icograda World Report and 

the Sappi State of Design Study, supported this devaluing of creative intellectual property as a reality. The 

IID would like to thank the SA Communication Design Council for giving us the opportunity to attend the 

workshops. Due to the importance of educating ourselves and our clients about the value of IP, we�ve 

dedicated the next section of this newsletter to sharing the information presented with Members. To view the 

presentations visit www.think.org.za � 
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Law of Copyright Cont. 
 

They merely have an implied license to use the work for 

its intended purpose. It�s therefore important to draw up a 

contract with each client that clearly delineates the 

intellectual property rights (ownership, purpose, copyright 

and interest). 

International Copyright



The Berne Convention is a major international copyright 

agreement that protects eligible work and the use thereof 

without your permission in all member countries, 

including South Africa. 
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Nothing arouses more emotion in design circles than free 

pitching - competing for a design job by providing free 

work. This practice is widely condemned by professional 

design organizations across the world, including the IID, 

but it continues to occur. Why is it so difficult to stamp 

out? Surely giving away the only things you have to sell, 

your time and your expertise, doesn’t make good sense?  

Free pitching has many forms 

Typical methods used by business to get creative 

services are a request for quotation, tender, public 

competitions, awards, pro bono, paid pitches 

(competition by invitation) and free pitches.  

Where free pitching is most damaging is when a 

business approaches a number of designers and asks 

them to compete for their work or a project based on 

providing a free design. This may be a willful attempt to 

get services for free or a misguided understanding about 

the best way to select a designer. 

Designers initiate free pitching as a marketing tool and in 

the hope of receiving later payment. Many design 

companies argue that due to size and pressure for 

business, free pitching is necessary for survival. 

 

The results of the Icograda World Report and the Sappi 

State of Design Study showed that designers don�t 

understand IP and the value of their ideas. In fact 50% of 

most designers are indifferent to IP which accounts for 

their willingness to give it away and the client�s lack of 

respect for their creative work. 

Once you have given your ideas away how do you go 

back and charge for the value they add to business? 

Thinking about the methods used to get your services 

will help you to understand when you are being taken 

advantage of.  

 

IID policy on free pitching 

Along with many other professional design bodies 

throughout the world, the IID resolutely opposes all �free� 

pitching in line with the following policies: 

- Members should strongly reject all offers or 

inducements to participate in any competitive 

interior design process held largely or solely for the 

purpose of future commercial gain.  

- Members should clearly reject all offers or 

inducements to provide any or all of their services 

at below their normal rates.  

- The provision of interior design services through 

any competitive process, at whatever the rate, is 

damaging for the professional reputation and long 

term business viability of the individual(s) 

concerned, and for the design profession as a 

whole.  

- IID publicises its stance on pitching by various 

means including IID Code of Conduct, IID website, 

appropriate public and professional forums and 

selected media opportunities as and when they may 

arise � 
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If anyone has objections to any of the following 

new Members being appointed, please let us 

know before 10 October 2008. All objections 

must be lodged in writing. 
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HAMILTON INTERNATIONAL  

DARRALYNE HUTCHISON        THEO TOLMAY 

MELISSA HINGLE               JESSICA BASTOS 

BRONWYN LABURN                     GRANT WHITEHEAD 

DIANE THORSEN 
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DISEGNO DESIGNS - MOIRA MYERS 

MANUFACTURERS OF EXCLUSIVE CUSTOMISED FURNITURE 

TEL 011 786 0940 

EMAIL MOIRA@DISEGNODESIGNS.CO.ZA 
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L.E.D. LIGHTING SA - PIERRE VAN HELDEN 

DESIGN, DEVELOPMENT AND MANUFACTURE OF LED 

LIGHTING SOLUTIONS 

TEL 021 448 8333  

EMAIL PIERRE@LEDLIGHTING.CO.ZA 

WWW.LEDLIGHTING.CO.ZA � 
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DATE THURS 2 OCTOBER 2008 

TIME 12H00 � 14H00 

VENUE INSTITUTE OF ARCHITECTS 

 21 ALFRED TERRACE, CENTRAL, PORT ELIZABETH 

RSVP BERNICE BY 29 SEPT 2008 

 NATIONAL@IIDPROFESSIONS.COM / 011 465 9732 

 

ASSA ABLOY WILL BE PRESENTING AN EXCLUSIVE PREVIEW 

OF THEIR NEW DESIGNER RANGE OF HANDLES FROM ITALY 

’VALLI VALLI’ 
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THE IID WOULD LIKE 

TO WISH ALL OUR 

JEWISH MEMBERS ALL 

THE BEST FOR THE 

UPCOMING NEW YEAR 

AND WELL OVER THE 

FAST � 

FOR MORE INFO CONTACT: 

LEO SMIT, GLOW CREATIVE�S 

PRODUCER ON 082 619 2304 OR 

LEO@GLOWCREATIVE.CO.ZA � 
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GLOW CREATIVE, A JOHANNESBURG BASED PRODUCTION 

COMPANY, IS CURRENTLY IN PRE-PRODUCTION WITH A FRESH 

NEW 13-PART HOME-MAKEOVER SERIES FOR KYKNET, M-

NET�S AFRIKAANS CHANNEL ON THE DSTV PLATFORM. 

 

�SPASIE OKKASIE� WILL BE AN INNOVATIVE AND EXCITING 

AFRIKAANS INTERIOR DESIGN SERIES THAT FOLLOWS THE 

PROCESS OF TRANSFORMING AN UNINSPIRED SPACE INTO A 

FRESH, CONTEMPORARY ROOM. 

 

THE SERIES WILL ALSO BE SUPPORTED BY ON-AIR TELEVISION 

PROMOTION, PRINT PUBLICATION AND OTHER MEDIA ACTIVITIES, 

ALL DESIGNED TO PROMOTE THE SERIES AND IT�S PARTICIPANTS 

IN A MAJOR CAMPAIGN DURING THE BROADCAST OF THE SERIES. 

 

GLOW CREATIVE ARE CURRENTLY LOOKING FOR 13 INTERIOR 

DESIGNERS / DECORATORS FOR THIS SERIES AND ARE INVITING 

IID PROFESSIONAL MEMBERS TO PARTICIPATE AND BENEFIT 

FROM THE FANTASTIC EXPOSURE OPPORTUNITIES ON OFFER. 
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BEST WISHES TO ALL OUR MUSLIM MEMBERS CELEBRATING 

EID UL-FITR AT THE END OF THE MONTH OF RAMADAN � 
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Hartmann & Keppler Interiors are also proud to introduce a selection of 

beautiful hand printed black and white landscape photographs by well known 

magazine journalist Tess Paterson.  Timeless and evocative, the images 

complement both contemporary and modern interiors and make an ideal 

Christmas gift. This limited edition range features six different landscapes and 

new images will be introduced over the next two months. 

 

Contact details: 
Tel:  011 463 5005 or visit www.hartmannandkeppler.co.za � 
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IN KEEPING WITH THEIR MISSION TO SUPPLY TOP QUALITY OFFICE 

FURNITURE, EMERGENT OFFICE SOLUTIONS HAS BEEN AWARDED THE 

RIGHTS TO MARKET AND DISTRIBUTE THE FULL RANGE OF PRODUCTS 

FROM AHREND, A LEADING INTERNATIONAL BRAND, BASED IN THE 

NETHERLANDS. GUUS VAN MAARSCHALKERWEERD, REGIONAL 

OVERSEAS MANAGER, AHREND, BELIEVES THAT EMERGENT OFFICE 

SOLUTIONS IS THE RIGHT PARTNER FOR AHREND - NOT ONLY TO GROW 

THE BUSINESS BUT ALSO WITH REGARDS TO HAVING A QUALITY 

CONSCIOUS COMPANY THAT IS ABLE TO SERVICE EXISTING 

INSTALLATIONS LIKE CITIGROUP AND THE JOHANNESBURG STOCK 

EXCHANGE AMONGST OTHERS. 

 

THE COMPANY HAS BEEN INVOLVED WITH THE OFFICE FURNITURE 

NEEDS OF CORPORATE SOUTH AFRICA FOR 30 YEARS WITH THE 

ESTABLISHMENT OF GRANT ANDREWS OFFICE FURNITURE IN 

1977.  GRANT ANDREWS EXPLAINS THAT “OVER THE YEARS THE 

LANDSCAPE FOR DOING BUSINESS IN THE OFFICE FURNITURE 

INDUSTRY HAS CHANGED DRAMATICALLY. THE IMPACT OF NEW 

TECHNOLOGIES AND THE WAY PEOPLE WORK HAS MEANT THAT WE 

HAVE HAD TO CONTINUALLY REINVENT OUR BUSINESS AND OUR 

PRODUCTS TO MEET THE DEMANDS OF THE MARKETPLACE. WE 

ARE CONTINUALLY RESEARCHING NEW DEVELOPMENTS BY 

VISITING OUR OVERSEAS PARTNERS AND TRADE FAIRS TO ENSURE 

THAT WE STAY ABREAST OF INTERNATIONAL TRENDS FOR THE 

BENEFIT OF OUR CUSTOMERS’’. 

EMERGENT OFFICE SOLUTION’S NEW SHOWROOM AND R&D 

ASSEMBLY PLANT, IN LONGMEADOW BUSINESS ESTATE IN 

MODDERFONTEIN, IS UNLIKE ANYTHING IN SOUTH AFRICA AND IS THE 

PLACE TO SEE THE LATEST OFFERINGS AS WELL AS TIMELESS 

CLASSICS. WITH THEIR INTERNATIONAL LICENCE PARTNERS, WILKHAHN 

(GERMANY), ENEA (SPAIN) AND NOW ALSO AHREND  (NETHERLANDS), 

THEY PART MANUFACTURE AND ASSEMBLE LOCALLY OR BRING IN 

PRODUCT ON A FULL IMPORT BASIS SO AS TO BE ON TOP OF THINGS 

WHEN IT COMES TO QUALITY CONTROL OF PRODUCTION AND 

ASSEMBLY. ‘WHEN THE OPPORTUNITY TO RELOCATE ALL OUR 

OPERATIONS UNDER ONE ROOF IN A BRAND NEW  BUILDING PRESENTED 

ITSELF, WE DIDN'T HESITATE’ SAYS GRANT �   

 

CONTACT DETAILS : 

EMERGENT OFFICE SOLUTIONS 

TEL 011 553 6300 

EMAIL INFO@EMERGENT.CO.ZA 

WWW.EMERGENT.CO.ZA 

 


