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Members insight as to the developments taking place within the Institute, our Members and the Industry.

By Prof Des Laubscher

NC.

The basic vision of this plan included establishing:

- A well-known, recognised and trustworthy Institution

- Peace of mind and security for all stakeholders

- Trust in accredited Professional Members and in 11D

- A higher level of service and quality for Members

- General knowledge about industry standards and expectations
- A foundation for all stakeholders to network through

“When | was involved in the setting up of the 11D in 2006, | proposed a
ten year Strategic Plan that could help guide the National Council
over a course of time to ensure we always worked within a framework
with key objectives and did not get bogged down by superfluous

things. This Strategic Plan was accepted by all the Members on the

AGM on 4 March 2008
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Prof Des Laubscher - elected as IID President at the



Cont from page 1

Following from the previous points, the IID’s core

objectives read as follows:

- Enhance the awareness, understanding and
appreciation of professional designers within
the business community, Government and

the general public

- Encourage and assist new designers,
students and professional designers in the
development of their design quality and

professional practice

- Assist buyers and users of design in
identifying professional levels of design
quality and professional practice and in

working with professional designers

- Improve the working relationships between
practicing designers and suppliers to the

design process

- Provide educators with feedback on industry
expectations of graduates, the impact of
current curriculums and changes to industry

requirements

- Promote socially responsible design projects

and programmes

- Rigorously pursue and promote equity

policies and principles within the industry

Looking at this vision and the core objectives, |
think we have made good progress in a very short

time.

We have a team of dedicated full time staff, a
professional well organised office, we are in
contact and have established initial recognition
through SACAP and we have established a

National Education Committee.

It would be extremely arrogant of me to push my
views in place of those of all members of National
Council and the following term will see very open,
engaging and transparent meetings. The
foundations have been laid over the past two years
and it is now up to us to ensure, as elected Council
Members, that our Members get value for
belonging to 1ID. This can be achieved by
improving our website and making better utilization
of it and having themed workshops and seminars
on various topics of relevance to our Members — it
would be good if Members would suggest topics for
these events, but we have established many

already.

| believe in order for us to be called a national
Institute we have to put more support and effort
into the regions and | am hoping that our Regional
Representatives will assist us in this regard. We
need to grow all regions and it is only when we
have strength in numbers that we will be taken

seriously by Government.

Finally, 1 would like to assure all Members that |
and all the Members on National Council are totally
committed to the tasks that lie ahead. You cannot
make an omelette without breaking the eggs. The
Institute is moulding together rapidly and we move

forward with confidence”
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The 1ID is delighted to welcome Dulux, one of the world’s leading
paint brands, as a new Founding Member of the Institute. We are
progressing well in our objective of securing the appointment of ten
Founding Members, of which we now have seven supporting the 11D’s

strategic aims and objectives

Left: Laura Hayward presented the Founding Membership certificate to Mark

Berry, Dulux’s Marketing Director, at the AGM on behalf of the 11D

B O NESNFFA TR - Ve know the colours that go

The 1ID AGM, held in Jhb on 4 March 2008, saw the election of our new National Council. Minutes of the
meeting have been sent to all Members. Whilst Sharon Nicolaci remains on the NC for the next 2 years,
we’d like to extend our sincere thanks and appreciation to her for the tireless amount of time, work and
passion that she gave to SAGID / IID during her tenure on the Council and as President. The 11D would
also like to thank The Fabric Library for sponsoring and hosting the AGM at their wonderful showroom in

Kramerville and to Noel Deacon for assisting with the logistical arrangements for the evening

Prof. Des Laubscher Callie van der Merwe Sharon Nicolaci
1ID President IID Deputy President IID Past President
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Gillian Adendorff John Autard Lianne van Niekerk Amanda Landers

11D Eastern Cape 1ID Western Cape 11D KwaZulu-Natal 11D Gauteng

Regional Liaison Regional Liaison Regional Liaison Regional Liaison
Officer Officer Officer Officer
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Due to the plethora of relevant magazines
available to potential clients, determining with
some accuracy where and with whom one should
place advertising spend proves to be a quite a

challenge.

As with any company the IID requires greater
advertising effectiveness and as a result of tight
budgets and limited resources perhaps our
requirement of better bang for buck surpasses

that of normal organizations.

One of our key objectives is to build our brand and
actively improve market awareness and
recognition of the professional status of Members

and Suppliers that are registered with the IID.

With all of the above in mind Complete Home
Solutions (www.completehome.co.za) have
agreed to sponsor a market research initiative with
Trinitas Consulting (www.trinitas.co.za) on behalf
of the IID. The aim of this research is to not only
determine where best to place our consumer
advertising but to also obtain an understanding of

our Member’s media preferences.

Please watch out for the research document
which will be sent to approximately 200 Members
that have been randomly selected across the
different categories and regions. We urge you to
take a few minutes to complete and return the
form as your participation will greatly assist the 11D
and your organisation as the findings will be

shared with Members

Closing the gap between inspiration and brand selection

*
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Complete Home Solutions are committed to
maximizing the branding of Members of the IID as
well as to educating consumers. Well informed,
discerning consumers utilize better selection
criteria and are able to understand the value

brought to them by IID Members and Suppliers.

In addition, they wish to meet their reader’s needs
by maximizing the Design & Décor content in the
premium edition — a beautiful, up-market, hard
covered book. Side by side with interior
architects, designers and decorators and the
magnificent projects that are being profiled, the
book will discuss the practical side of décor and

design, covering a host of topics such as:

- The selection of a professional decorator or
designer and the importance of the design

brief and content thereof

- Profiles of professional designers in

different regions
- Paint and the use of colour

- Textiles & fabric — trends, how to assess
quality, different types of fabric and where
they are best applied, what is thread count,

fabric care, leather etc

- Exhibitions — do they provide any consumer

value? Cont on page 5
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- Furniture — genuine wood vs. veneers, mixing and matching, how to assess quality and the “hidden”

value challenge

- Use of timber in furniture - assessing the base structures used for upholstered furniture and the

quality of the upholstery

Unlike the “single read” which magazines strive for, a book offers an extended shelf life providing on-going
exposure and brand / product awareness for 12 months. Complete Home Solutions — Premium is offering
preferred advertising rates for IID Members and is enhancing all communication with exceptional media
coverage through various other mediums such as Property 24, Business Day — Home and a selection of

consumer newsletters aimed at the top-end of the market.

IID have reviewed the editorial menu and the approach that the publication will take. We therefore have no
hesitation in recommending that Members consider this opportunity as an effective means of reaching and
communicating with your target market. For further details please contact Isobel McAleenan, the Publisher,
on 011 678 9650 or isobel@completehome.co.za
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Thanks to Decorex who once again generously sponsored stand space the 11D exhibited at Decorex KZN
which recently took place from 13 — 16 March. The IID would also like to sincerely thank Lianne van Niekerk
for co-ordinating the event, all the Members that manned the stand as well as the following Members and
Companies for designing and furnishing the stand, as without everyone’s assistance the 11D would not have

been able to partake in this event: m

- Jennifer Jones, Nikki Rolfe and Caron Mitchell a2 |

- Peter J.A. Stuart, Van Dyke Carpets, Eye Candy
Interiors, Cecil and Boyd, Contemporary Life, Home

Fabrics and Plascon
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TRADE DAY — FRIDAY 25 APRIL 2008

Celebrating 10 years in the city of design chic, Decorex
CT 2008 marks this magical milestone with the most
exceptional show ever and an invigorating theme to
match: Imagine. Innovate. Realise. The unrivalled
collection of exhibitors sets the scene for a décor world
of wonderment - sparkling fresh ideas, stimulating new
solutions and bringing design desires to life. The
roundup of what's new and now includes furniture,
kitchens and bathrooms, fabrics, décor accessories,
lighting, fine finishes, adorable essentials for indoor &

outdoor living. Visit www.decorex.co.za to register.

Plan a divine day at Decorex Cape Town with some

exciting highlights not to be missed:
1) ) #-*

Championed by the DTI, the country’'s definitive
collection of unique, finely crafted handmade products

touched by Africa takes the design world by storm.
- & )&)5 % - + )

Top Billing Magazine takes ownership of the Gourmet
Theatre with a star-studded line-up of chefs and
entertainment gurus. Hosted by Top Billing’s DIY guy
Janez and the bubbly Jeannie D, who together with
special guest chefs, will be demonstrating an array of

mouth-watering dishes at Decorex Cape.

Not to be missed is Van Dyke Carpets’ new modern
vinyl flooring range — Portofino — being showcased at

the Top Billing Magazine Gourmet Theatre.

decorex 08

JOBURG. DURBAN. CAPE TOWN.

This year’s designer kitchen has been built by Kitchen
Emporium with alluring marble tops and splash backs
sponsored by Marble Classic. Appliances are
sponsored by SMEG and cooking tools supplied by

Cuisipro.
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Sanlam and VISI track down the city of chic's décor
talent.  Utilising the show theme {Inspire
Innovate.Realise} the selected style shapers are
challenged to think ahead, think workable designs,
think future and rethink classic shapes with an
unexpected and modern mix of new materials. The
prize: The judging panel, lead by VISI magazine,
decides which room has it all. The winning interior
designer takes home a fashion designer outfit from the

SANLAM Fashion Week collection.

DD I )~ " 4
{Evoke. Encounter} Sanlam Dream Rooms brings you
an exquisite collection of high-end décor brands,
lifestyle stores, fabric houses and interior decorators. It
showcases a unique blend of emerging trends,

upcoming and established designers, manufacturers

and suppliers — large and small.

Should you have any queries please contact Hazel on
011 549 8300 or hazel@teeg.co.za or Vvisit

www.decorex.co.za.

Decorex looks forward to seeing you there

“'SABC €))
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Currently Dulux are driving their brand equity with the “we know the
colours that go” campaign both nationally and internationally. This
is being done locally together with their Stockists, who
predominantly stock Dulux and offer expert service to DIY
Consumers and Contractors.

Through this drive Dulux have identified a demand for colour advice
for the DIY market which their current human resources
unfortunately do not allow them to service. Dulux would therefore
like to propose the following partnership between themselves, their
Stockists and 1ID Members. The program will commence in the
Western Cape, and depending on its success, may then be rolled
out to Members on a national basis:

- Dulux will drive an advertising campaign offering colour /
interior advice to the consumer from their 6 Preferred
Stockists in the Western Cape.

- When a consumer requests this service, they will be put in
contact with IID Members that have agreed to participate in

this program.
Apple White Sorbet

- The IID Member will be paid per consultation, based upon an

agreed rate between yourselves and Dulux.

The essence of this program is to create a win win partnership whereby Dulux can offer their client's expert
advice along with their product and IID Members are given increased market exposure, business and the
opportunity to sell additional services. This program is still in its conceptual stage and we are therefore inviting
Members in the Western Cape to give us your feedback asap as well as to advise if you'd be interested in
partaking in this program. Please contact John Autard at or 021 434 9424
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The Western Cape Region is planning to run a mini Green Conference on Wednesday 18 June 2008 at The
Selections Warehouse in Gardens. The aim of the conference is to provide Interior Architects, Designers
and Decorators with information as to how you can implement Green Design in your work and what Green
Design actually entails. John Autard is inviting all interested participants to contact him on

iid insight e-newsletter page 7




If anyone has objections to any of the following
new Members being appointed, please let us
know before 11 April 2008. All objections must be
lodged in writing.

H 1< 1

CuUSTOM LIFESTYLE SHUTTERS - HUGH STEVENSON
CUSTOM MADE WOODEN SHUTTERS AND BLINDS
TEL: 011807 9536

EMAIL: HUGH@STYLEHUT.CO.ZA

# 1 < 1

JOSE’S CRAFT STEEL INTERIORS - MOIRA & JOSE PINTO
MANUFACTURERS OF A VARIED AND EXTENSIVE RANGE OF
INDOOR AND OUTDOOR FURNITURE. ALSO OFFER A CUSTOM
MAKING SERVICE FROM ONE OFF PIECES TO GAME LODGES
AND RESTAURANTS. THEY ALSO SOURCE AND SUPPLY OBJETS
AND ACCESSORIES

TEL: 0114446403

EMAIL: C-STEEL@IAFRICA.COM

WWW.CRAFT-STEEL.COM

z 3 1
ERIC PHOFU - BLACK DOT DESIGN & BUILDING
Mo MANDEVU - AKHATAKA DESIGN
VIVIAN NYANDIGA - AKHATAKA DESIGN

information in the iid insight. Submit your info to

) 6 + $*)

Tell us about a new event, project, product or service that you are hosting or launching and we’ll post your

%
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VISIT TECHNOGYM'S STAND AT THE “IL SALONE DEL MOBILE” EXHIBITION IN

MiLAN 16 — 21 APRIL 2008
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Home Wellness Collection.
R T E T e . D

Salone Internazionale del Mohile
16th - 215t April
Hall 8, Stand C32

Fiera Milano, Rho - ltaly

I NT E R N AT 1 O N A L
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UP TO 75% OFF LOCAL AND
IMPORTED FABRICS
TRADE DAY: 2 APRIL 2008
OPENDAY: 3TO5APRIL

FOR MORE INFO CONTACT:
SALES2(@HALOGEN.CO.ZA OR 011 448 2060 ?
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AFRICAN RENAISSANCE AND AFRICAN INSPIRATION ARE TWO
IDEAS THAT COME TO MIND WHEN VIEWING SILK & COTTON'S
FOUR NEW COLLECTIONS - SENEGAL, CROCODILE RIVER,
ARMANI & CHLOE I EACH COLLECTION BOASTS A
UNIQUENESS THAT IS MEMORABLE IN BOTH COLOUR PALETTE

AND TEXTURE YET COMPLETELY FRESH IN APPROACH.

VISIONS OF WIDE OPEN PLANES AND UNTOUCHED GRASSY
SCENERY INSPIRE SENEGAL AND CROCODILE RIVER, A MIX OF
WEIGHTY LINENS AND TEXTURED WAIFLIKE COTTONS WITH A
COLOUR PALETTE THAT PAINTS THE AFRICAN LANDSCAPE. THE
FABRICS IN THIS RANGE ARE LARGELY MADE UP OF NATURAL
FIBRES AND HAVE A COLOUR PALETTE INSPIRED BY THE
AFRICAN LANDSCAPE.

THINK OF CLAY, WOOD, GRAVEL AND WILDERNESS WATERING
HOLES. FROM BAMBOO CLOTH, WITH A SURFACE THAT IS
ALMOST LIKE PRESSED AND ROLLED OUT BAMBOO, TO
ESSENTIAL LINEN, A 100% LINEN FABRIC WITH A COOL WEIGHT
AND SOFT TOUCH. THESE TWO COLLECTIONS ARE PURE,
NATURAL AND BASIC.

ARMANI IS A COLLECTION SPANNING TWO SENSUAL FABRICS -
ARMANI AND VAMP - AN AMALGAMATION OF ROASTING COFFEE
AND HOT AFRICAN SUMMER NIGHTS. THE SELF-SAME SEXY
STRIPES OF ARMANI WITH COLOURS SUCH AS VANILLA LATTE
AND MOCHACHINO COMPRISES FABRIC THAT IS LIGHT,
ETHEREAL AND WATERY.

VAMP UPS THE LUXURY QUOTIENT IN THREE COLOURS - LIQUID
BLACK, LIQUID GOLD AND MERCURY: A METALLIC SATEEN OOZING
RICH ELEGANCE.

AND FINALLY TO CHLOE Il. THE SOUTH AFRICAN MUSICAL,
DESIGNED BY TANYA STURGEON AND PRINTED IN SOUTH AFRICA.
CHLOE Il 1S TANYA'S RESPONSE TO THE MASSIVE COST AND
CARBON FOOTPRINT INVOLVED IN IMPORTING FABRICS AND IS
TRULY A MASTERPIECE. COMPRISING OF A RAINBOW OF BOLD
COLOURS IN AN ARRAY OF DESIGNS ON SILK, LINEN AND CANVAS.
FROM THE NARROW, CANDY, BROAD AND FERGUS STRIPES, TO
DAMASK, ANTIQUE ROSE AND FORK AND SPOON, THIS IS A
COLLECTION THAT CAN BE MOVED INTO A DIVERSITY OF AREAS IN
AN ASSORTMENT OF WAYS. WHETHER IT'S AN AIR OF FRENCH
PROVENCE MIXED WITH AUTHENTIC NOSTALGIA, TO A
CONTEMPORARY POST MODERN MEMPHIS, MAYBE A TOUCH OF
SUMMERY BEACH VERANDA ... THIS COLLECTION IS JOYOUS,
LIVELY AND FULL AND YET AT THE SAME TIME NATURAL, FRESH
AND BASIC, BURSTING WITH POTENTIAL.

THE KEY IS THEREFORE TO CREATE
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